


Who we are

Our aim is to be great at 
everything we do and to 
make a meaningful impact.

In addition to being brave, agile, vibrant and experimental, 
we apply deep thinking to every research project. 
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Our business is to drive business decisions that create real value for our clients and for citizens. 

We never forget our research drives vital business and social decisions. Our questioning-framework is ‘how can research 
insights be framed in a way that enables our clients to drive opportunities and reduce decision-risk and create the change 
it set out to achieve’



We are not a research practitioner, 

ask afrika is a decisioneering
company
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We support our clients’ decisions through facts. Typically, our clients require information around social research and 
philanthropy, experience measures and consulting, and brand dynamics.

Social research decisions are required around HIV/Aids and more recently, Covid-19. Educational and early 
childhood development, fair-trade shopping, media and financial research are some of the areas we love to work in. 
NGO’s, public- and private sector clients choose to work with us to get the pulse of the nation.

Besides being decisioneers in brand and customer experience research, ask afrika is well known for creating some of 
the most useful, go-to industry benchmarks, including the ask afrika Orange Index®, the ask afrika Icon Brands®, the 
ask afrika Kasi Star Brands and the Target Group Index (TGI). ask afrika’s knowledge of brands is extensive. The Target 
Group Index (TGI) survey, which measures psychographics, service, products, media and brands, has been used by 
the majority of the top 
50 advertisers and media owners in South Africa for nearly two decades.

Our clients operate across various industries, including retail, telecoms, finance, and the public sector. 
We offer tailor-made and ready-to-use offerings for all our clients regardless of the size of project.

In addition to being brave, agile, vibrant and experimental, we apply deep thinking to every research project. 
Our aim is to be great at everything we do and to make a meaningful  impact.

Partner with ask afrika in order to confidently make game-changing business decisions that grow your business.



What do 
we offer 
you as a 
research 
partner?

A uniquely African specialist in market research. We live by our name, “ask afrika” - market insights from a 
company that understands Africa

• We are South African based and owned with research capabilities across all 54 African countries
• During the COVID-19 crisis we lead in our commitment to assist clients to cope with the challenges and to respond in 

the best interest of all their stakeholders

A confident insights practitioner
• We are two+ decades old with a heritage of large and consistent clients 
• We regularly invite auditors to check our results and our benchmarks, we are proud of that
• We drive decisions, so although the sample, methodology and statistics are the best there are, we do not focus on 

that in our reporting to you

We support the SA paradigm and business and are fully integrated into it
• We are locally owned and are a B-BBEE Level 3 contributor

We create lasting partnerships 
• We love passionate, inquisitive research clients across all South African industries. 
• We have expertise in government, automotive, media, FMCG, telecom’s, social research, retail and financial services

We are relentless in our research standards – we believe research 
integrity is vital in enabling our clients’ confident decisions

Data integrity is fundamental
• We track our interviews in field with GPS firewalls and out-of-field with assessors
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giving back
Since 2001, we have been donating finances, services and time to child welfare 
and the arts

We continuously invest in education which contributes toward a bright future for 
our country and continent

We created business opportunities which saw more than 18 new companies 
being registered with over 250 jobs created

As an equal opportunity employer, we are proud of our 100% female 
board, 56% female staff complement and a strong representation 
from the disabled and LGBTI communities

matters to us
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• Trends monitoring
• Impact assessments
• Programme monitoring & evaluation
• Behavioural measures
• Citizen attitude and opinion polls
• Human centered design studies
• Social compliance audits
• Legal evidence research

SOCIAL RESEARCH

• Client Experience measurements, UX & EX
• Mystery Shopping
• Customer Intercepts
• Compliance Audits
• NPS, NES and FCR
• Customer Journey Mapping

CUSTOMER EXPERIENCE MEASURES

• ASK AFRIKA ORANGE INDEX®

• Brand Health
• Brand Advisory
• Brand Plan Development
• Brand Equity
• Implicit Association Testing
• Advertising Measurement Research
• Market Evaluation

BRAND SOLUTIONS

• ASK AFRIKA ICON BRANDS
• ASK AFRIKA KASI STAR BRANDS
• TARGET GROUP INDEX (TGI)

• ASK AFRIKA COVID-19 TRACKER

TOOLBOX

BENCHMARK

Our main practice areas
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• Market segmentation
• Generational analysis
• Persona development
• Psychographic analysis
• Consumer profiling

SEGMENTATION ANALYSES

• TARGET GROUP INDEX (TGI)

TOOLBOX

BENCHMARK

TOOLBOX

BENCHMARK

TOOLBOX

BENCHMARK

• New Product Concept Testing
• Packaging Research
• Price Elasticity
• Usage & Awareness

PRODUCT RESEARCH
TOOLBOX

• Data fusion
• Conjoint Analysis
• Data Mining
• Interactive Dashboard Reporting

DATA FUSION &  ANALYTICS

• ASK AFRIKA ORANGE INDEX®
• ASK AFRIKA ICON BRANDS
• ASK AFRIKA KASI STAR BRANDS
• TARGET GROUP INDEX (TGI)

TOOLBOX

BENCHMARK

• Strategy Design & Roadmap Development
• Masterclass & Thought Leadership
• Evidence driven workshop facilitation
• Design Workshops

DECISIONEERING

• ASK AFRIKA ICON BRANDS
• ASK AFRIKA KASI STAR BRANDS
• TARGET GROUP INDEX (TGI)

TOOLBOX

BENCHMARK

• AskPanel
• Face to face (CAPI)
• CATI (Telephonic)
• Online
• Video Mystery Shopping
• Conventional Mystery Shopping
• Intercepts
• Centra location testing
• Vehicle clinics
• Qualitative groups (face to face or online)
• In-depth Interviews
• Observations

DATA COLLECTION
TOOLBOX



What do 
we offer 
you as a 
research 
partner?
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ask afrika runs large research studies to inform accurate decisions, 
based on facts. These studies typically focus on understanding the 
behavior of people, their attitudes and perceptions, mood states, 
travel patterns, media consumption and understanding of socio-
political concepts like State Capture or COVID-19. 

Our Decisioneers consult and advise each aspect of the study to 
ensure the purpose and outcome is addressed for future impact 
and strategic initiatives.

The aim of these studies is to enable the public- , private sector or 
investors to understand how society understands and behaves 
around a topic. It taps into fears, needs and behaviours, that will 
guide stakeholders with the most relevant and current information to 
improve their strategies. We enable decisioneering through facts.



ask afrika benchmark surveys that individually and collectively drive social 
impact decisions

Service Excellence and Customer 
Experience Diagnostics 

and Trends

Sample size:
n=+/-25,000 per annum since 2008

Integrated Product Usage, 
Media Consumption and Consumer 

Profiling Tool

Sample size:
n= +/-15,000

Sample size:
n=6100; n=2363 CATI & n=3737 online

The sample quota structure aligns with the 
population

Unpacking the significant social change 
brought on by the COVID-19 pandemic

Quantitative research design
10-minute questionnaire 
Administered in English 

Our annual benchmark gives insight into 
the psyche of the South African citizen, 

what they expect from brands and service 
engagements and how this impacts the 

customer experience landscape to inform 
relevant retailing strategies.

These insights give vision into the larger 
social trends of the country and the 

longitudinally of the study allows us to track 
and envision trends, specifically in relation 
to what is important to South Africans and 

how their expectations change in response 
to social, political and economic issues. 

As Orange Index speaks to service, TGI speaks 
to our consumers, their behaviour, beliefs and 

psychographic tendencies, allowing you to 
segment and understand what drives your 

market and cater your marketing strategies on 
a tactical level.

Since our panel has its origin in TGI it includes a 
longitudinal view of  SA citizens including topics 

such as values,  media consumption, 
psychographics to name but a few. 

This does not only enable us to reach  relevant 
segments but provides a starting point with 

already a deeper understanding of SA citizens 
and how this shapes their views and expectations.

Ask Afrika has its own proprietary panel 
which enables us to tap into the 

views of SA citizens. 
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COVID-19 
TRACKER

ORANGE INDEX
SINCE 2001

PROPRIETARY
PANEL

PROFILING
TOOL

Service Excellence and Customer 
Experience Diagnostics 

and Trends



the most comprehensive database on all 
products, brands and media habits in South Africa

The TGI (Target Group Index) survey, for which Ask Afrika owns the South 
African rights, is a large-scale single source probability survey and has a 
global geographic coverage of  70 markets measuring products, brands 
and media habits. 
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TGI is used 
by the 

majority of 
TOP 50 

advertisers

75% 

the broadest 
consumer profiling 

data at your 
fingertips and is the 
industry standard for 

benchmarks.

8000+ 
brands 

570+ 
different 
product 

categories 

590+ 
attitude 

statements 

“Wow! I’m gobsmacked! I have just been re-born. My advertising briefs will never be 
the same again.” Luvuyo Ngoma, Marketing Head – Consumer. Aspen Pharmacare - Consumer Division

Data transformed into knowledge
Customised segmentation and analysis is performed on the data providing insights, 
recommendations and proposed strategies for the way forward. 
Customised reports are written providing meaningful, actionable steps that drive 
decisions for your business. 
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We would 
love for 

you to be 
part of our 

family of 
clients 

that trust 
us

Media
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IT & Telecoms Automotive



We would 
love for 

you to be 
part of our 

family of 
clients 

that trust 
us

Field & TAB
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FMCG Retail



Government & Public Sector Finance Social DynamicsWe would 
love for 

you to be 
part of our 

family of 
clients 

that trust 
us
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137 Lakeview Office Park, Muckleneuk Street, Nieuw Muckleneuk, Pretoria 0181, South Africa
Tel: +27 12 428 7400 • www.askafrika.co.za • connect@askafrika.co.za

service
at your
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Jean Moolman
Industry Lead

jean@askafrika.co.za

Andrea Rademeyer
CEO & Founder

andrea@askafrika.co.za

Sarina de Beer
Managing Director

sarina@askafrika.co.za

Maria Petousis
Industry Lead

maria.petousis@askafrika.co.za

“You know you are truly alive when you’re living among lions.” ― Isak Dinesen, Out of Africa.

http://www.askafrika.co.za/


the true sign of 
intelligence is not 
knowledge but 
imagination
- Einstein
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